










The Campbell Sales Company works with  
our customers to promote Stamp Out Hunger!  
with in-store displays.

Stamp Out Hunger! donations help replenish  
food banks prior to summer when inventories  
typically run low. 

In Canada, Campbell employees show their  
support for National Hunger Awareness Day. 

Encouraged by Philadelphia Eagles’ mascot Swoop, 
Darwin Walker participates in a Campbell’s Chunky 
Soup weigh-in to benefit area food banks.

Each May, Campbell employees serve as ambassadors of the Stamp Out Hunger! food drive, 
encouraging their colleagues to participate in communities where they work and live.

The National Associaton of Letter Carriers  
helped Stamp Out Hunger! by collecting a  
record 73.1 million pounds of food in 2008.
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A Commitment to Education
Many of our consumers are parents who are deeply invested 

in the health and well-being of their children. We share their 

desire to nurture the growth and development of children 

and fund programs that support this worthy goal. Two such 

initiatives are Labels for Education and Fishful Thinking. 

Labels for Education Since Campbell’s Labels for Education 

program was established in 1973, Campbell has provided more 

than $100 million in educational equipment to schools across 

the country. This is the longest running program of its type. 

Labels for Education continues to provide tangible 

evidence of our commitment to nourishing the 

minds and bodies of children. In exchange 

for proofs of purchase from Campbell 

products, schools across North America 

and on U.S. military bases worldwide are 

awarded free educational equipment—

such as computers, software, sports 

equipment, musical instruments, library books 

and even minivans. In 2007 nearly 30,000 schools redeemed 

more than $2.7 million in educational equipment and materials. 

To further encourage student volunteerism, fitness and education, 

Campbell also awards schools bonus Labels for Education 

points for involvement in activities ranging from fitness and 

nutrition activities to promotion of fire safety through our 

Labels for America program. 

Fishful Thinking Optimism is a critical and teachable skill 

that can help children increase their overall happiness, resilience 

and prospects for success in life. To encourage optimism in 

youth, the Pepperidge Farm Goldfish brand launched Fishful 

Thinking, a comprehensive program designed to connect 

parents, teachers and other concerned adults with resources 

to help youngsters develop this valuable competence.

City Year Pepperidge Farm partners with City Year, a 

national youth organization, to conduct employee service 

days to renovate local community centers.

Students in free enterprise

Founded in 1975, Students in Free Enterprise (SIFE) is a global, 

non-profit educational organization that establishes a partnership 

between business and higher education focused on preparing the 

next generation of entrepreneurs and business leaders to contribute 

to a better world. Today, student teams at more than 1,700 universities 

and colleges in approximately 45 countries and territories participate 

in SIFE to develop leadership, teamwork, project management and 

communications skills. Guided by faculty advisors and businesses from 

around the globe, each team is challenged to develop community 

outreach projects that focus on teaching five topics: Market Economics, 

Success Skills, Entrepreneurship, Financial Literacy and Business Ethics. 

Globally, Campbell contributes financial support and volunteers the 

time and talent of our employees, including Campbell President and 

CEO, Doug Conant, who was named SIFE’s chairman in 2007. 

Jenny Liu, SIFE Team President of Shanghai, presents a 
traditional Chinese mask to Ian Smith, Campbell’s General 
Manager – Greater China and Doug Conant.

More than 300 SIFE chapters compete each year in regional, 
national and international tournaments that are judged by  
business leaders.

labels for education 

During the 2007-2008 school-year nearly 
30,000 schools across the U.S. participated 
in Campbell’s Labels For Education (LFE) 
program and redeemed labels valued at 
over $2.7 million for educational materials, 
including athletic equipment, computers 
and software. Since its inception in 1973, 
the LFE program has provided materials 
valued at more than $100 million.

$2.7
MILLION
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Each week during the school year, Camden school children visit Campbell’s World Headquarters and  
participate in “Read and Believe” reading program with the assistance of employee volunteers.

The Harlem Globetrotters participated in a special day of recess, sponsored by  
Campbell’s Labels For Education, at an elementary school in Hollywood, Florida.

Pepperidge Farm’s Olesia Matijcio and her Norwalk, Connecticut colleagues read and mentor weekly with local preschool children.

More than 200 Pepperidge Farm employees donated 
a day of  service to City Year to help revitalize a local school.
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Your Feedback 
Is Important to Us
We invite you to help us improve 
our performance by providing 
ideas for advancing our CSR 
activities and increasing the 
transparency of our reporting efforts. 
Please send your comments to 
csr_feedback@campbellsoup.com.  
Please be assured that all feedback  
will be thoughtfully considered.




